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The future isn’t what it used to be.



By the Numbers:
68% or 2/3rds of US Adults use Facebook.

On average, 3 hours is spent on social media and messaging every day.

54% of social browsers use social media to research products.

71% of consumers who have had a positive experience with a brand on
social media are likely to recommend the brand to their friends and family.

91% of all social media users access social channels via mobile devices.

How important is social media for small businesses? Well, small businesses
allow for a lot of personal attention to each client. You can take the time to
connect to customers and they will appreciate it. And, it’s also free advertising
– if you know how to use it – businesses can always use more FREE advertising.

The first thing to get started is to create SMART goals for your business
presence on social media.

SMART is an acronym that you can use to guide your goal setting.
To make sure your goals are clear and reachable, each one should be:

• Specific (simple, sensible, significant).
• Measurable (meaningful, motivating).
• Achievable (agreed, attainable).
• Relevant (reasonable, realistic and resourced, results-based).
• Time bound (time-based, time limited, time/cost limited, timely, time-sensitive).



Establish SMART Goals
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1 FOCUS YOUR EFFORTS ON THE RIGHT PLATFORM

2 OPTIMIZE YOUR PROFILE AND COVER IMAGES

3 COMPLETE AND REVIEW ALL BUSINESS INFORMATION

4 POST EVERGREEN CONTENT

5 POST DURING SLOW HOURS

POST THE RIGHT TYPE OF CONTENT6

BE CONSISTENT7

INTERACT WITH AND ENGAGE WITH FOLLOWERS8



1. FOCUS YOUR EFFORTS ON THE RIGHT PLATFORM 
Most businesses will assume that they need to have a presence on everything from Facebook to LinkedIn,
but that’s not necessarily the case. Your audience may not have a presence on every social media platform,
so why waste energy? Choosing which network to focus on is easier than you think.



2. OPTIMIZE YOUR PROFILE AND COVER IMAGES
Every aspect of your social media profile can be tweaked for better visibility and optimization. Remember to
optimize your cover image so that it fits on both mobile and desktop devices. You want to avoid having images, 
statements or contact information cut off. Make your profile image clean and recognizable. 



Let your profile image be unique to yourself yet identifiable for others.



3. Complete and Review All Business Information

Address & Map

Contact Information

About Section

Additional Info



4. POST EVERGREEN CONTENT

Don’t publish content with an expiration date.
Consider solving common and persistent problems in your industry. Even better, try to post
something educational and funny. Humor, shock, or awe are great emotions to target with
evergreen content. People will always share positive posts more than negative ones.

https://blog.bufferapp.com/science-of-shareable-content


5. POST DURING SLOW HOURS

Another misconception is that you should post when everyone is online, but that’s just going to throw your
content into the hurricane of posts that people are seeing. If you wait until non-peak hours to post, you’re
less likely to get drowned in all the noise.



USE THE TOOLS TO REVIEW & ANALYZE PERFORMANCE
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http://www.lightsocialmarketing.com


6. POST THE RIGHT TYPE OF CONTENT

   Post the Right Type of Content for Your Audience. Not only should you vary up the mix of images, status 
updates, links, and videos that you post, but also use tools like Facebook Insights to track your posts and 
see which types are performing best. 

Is video content part of your holiday marketing mix? It should be - video is the best performing 
content across all social platforms, and it can help boost engagement, awareness and sales in your end of 
year push. 

Visual content is more than 40 times more likely to get shared on social media than any other type of
content – text, links, etc.
Studies show that 54% of consumers want to see more video content from a brand of business they
support.



7. BE CONSISTENT

lightsocialmarekting.com

Consistency is key in social media marketing. For your audience to recognize your brand, 
you must be consistent. Being consistent in your brand allows you to grow in audience 
engagement and reach. 

Don’t be scattered in what you share via social media. Show what you know and share what your 
audience will find relevant to their lives. The goal is to be relevant and authentic.

http://lightsocialmarekting.com


8. Interact with and Engage with Followers

lightsocialmarketing.com

Organic social media reach is never easier than when people come directly to your page.

Forging that kind of bond is important for all aspects of
your business, but it can create a viral effect for your
organic reach. Word-of-mouth will spread across new
members of your audience and they will in turn come
and see what your company has to offer.

If you properly engage with people and reply to
their comments, you’re going to build a great
reputation that will spread. People will look for
your posts because they’ll be genuinely interested
in what you’re doing.

https://mention.com/en/blog/instagram-engagement/


Social media requires both strategy and creativity.

While it may seem overwhelming, its importance cannot be overstated.

Plus, its benefits extend far beyond increasing sales.

However, not all businesses are aware of the benefits of social media. In fact, 50% of small 
businesses aren’t using social media to promote their business. That’s an alarming number.
Even more concerning is that an additional 25% don’t plan to use social media in the future
either. Clearly, there is a disconnect between those who are seeing the benefits of social media 
and those struggling to get started.

A strong social media strategy will generate conversation about your brand, products, and
services. There are several tools at your disposal and services that can get you up an running if 
you’re just starting out and fine tune and existing strategy to make your social media work more 
efficiently and effectively.

It takes discipline and dedication to make social media work for you, but once it does, you’ll reap 
the benefits.

http://stlblackbiz.com/small-businesses-arent-readily-using-social-media/%22%20%5Ct%20%22_blank
http://stlblackbiz.com/small-businesses-arent-readily-using-social-media/%22%20%5Ct%20%22_blank
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Social networks represent the
digital reflection of what humans
do: we connect and share.
Your social media presence is a pivotal extension of your 
brand’s identity. While you know your brand inside and out, 
LIGHT knows how, where and when to share your story to 
produce tangible results.
With LIGHT, your brand’s voice is not only heard, it’s highly 
visible.
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